This paper demonstrates that recent changes in the mass media, especially TV programs, change democratic practice. I argue that this theory is applicable not only to the U.S., but also to Japan after the 1990s. This paper is organized as follows: the first section confirms that the increase in TV news after the 1980s is driven by an increase in "soft" or "infotaining" political news. The second section describes the changes in political practice-elections, policy processes, and party organization brought about by this change in the mass media, using both quantitative and qualitative methods.
Though I am not sure if News Station had a monopoly on the incisive analysis of current issues, Kume's witty talk and casual style were undoubtedly causes for its popularity. Table 1 shows the best ten news stories of News Station by audience rating. (May 8, 1995) 27.6% 6. Entertainer: Hibari Misora died. (June 26, 1989) 26.7% 7. Kidnap: Mari Konno's case (February 13, 1989) 25.3% 8-10 (tied) . Religious Cult Aum Shinrikyo: 26.3% (Source: Mitazono 2003, 113-115) The news which attracted people's attention most was the live coverage of the Japan Series base ball games and the league championship, murder cases like the Aum Shinrikyo case, the kidnapping, and entertainment news. On the other hand, the most popular political news was the establishment of Hosokowa's non-LDP coalition cabinet on August 9, 1993 , which was ranked 17 th , with an audience rating of 25.6%.
Kume brought his "witty talk and casual style" to political news stories. The following is the transcript of News Station on January 12, 1994, when he commented on the rejection of the Political Reform Act in the House of Councilors (Yokota 1996, 183-184) .
Kume: "The Hosokawa Cabinet will be over sooner than we thought", that beautiful female CNN correspondent reported from the city of Tokyo. After the commercials, we will continue to cover this news tonight. Please stay tuned.
[He sighed and turned away as if he were in the sulks.]
According to Yokota (1996) , this is his body language saying, "Hosokawa is our hope. It might end soon. What a terrible situation this is." After gaining popularity on a quiz show and on some popular song programs, Kume became the anchor on News Station and succeeded in winning many viewers by bringing his entertainment skills into the news program.
This merging of entertainment and news is not limited to Kume. Stimulated by News
Station's success, other TV stations began new style news programs one after another.
The staff of these programs do not always come from News Departments. One anchorperson from one of these programs points out that since variety show specialists often produce news programs, the proper character of a hard news program is often Station is supported by the change in news production policies to import the skills of variety shows.
The Politicization of Entertainment Programs
My source of political information is not limited to TV news. According to Marukusu, Sakata, and Yamashita (2004) , a variety of media which contain politics, such as comedy dramas, comics, journal articles, and "understandable" talk shows find hidden political interest among younger generations.
In Japan the so-called wide shows are on air mainly in the mornings and afternoons.
Targeting housewives, the retired, and self-employed, entertainment is their main focus.
However, it is said that even wide shows began to take up more political topics in recent years. Broadcaster (TBS, 1991-) tallies up the airtime of each topic in all wide show programs. Tables 2-1 politics ranked third and at that time it was said that the two greatest topics of wide shows-entertainment and criminal cases-began to totter. However, even though there were big political events in 1993 such as the first overseas dispatch of the Japanese self defense force for the UN peace keeping operation in Cambodia, the no confidence resolution against the Miyazawa Cabinet, and the end of LDP government after its 43 year rule, politics was still behind the royal family and a religious cult in the wide shows.
On the other hand, political topics like domestic politics, the Iraq War, and North Korea -7 - dominated the rankings in 2002-3. Now politics has joined these as one of the most frequent topics in wide show programming. Tahara. The guests were not limited to politicians in the beginning. Today, however, Tahara's corner has been lengthened to one hour and most of the guests are politicians.
Speeches on Sunday Project have frequently changed political situations.
According to Tahara, this change in the Sunday Project was brought about by the changing world in the 1990s. After they began the Sunday Project in 1989, many important political events occurred: the Tiananmen Incident, the fall of the Berlin Wall, the Gulf War, and the Recruit Scandals in Japan. Living rooms turned into box seats to watch these historical events. People realized that politics is much more interesting than dramas and sports, and political news has got to be able to earn ratings (Tahara 1993; .
It is true that, as Tahara points out, the political situation in the 1990s supported the change in the wide shows, but the bottom line of this era of infotainment-softened hard news programs and politicized entertainment programs-is not driven by vocationally-based journalist practice, but by business considerations, in other words, audience ratings (Hamilton 2004) . Even if the quantity of political information increases, the consequences will be quite different when the content of TV programs is determined by business rationality (Onizuka 1997; Baum 2003) . The invisible part of politics-lobbying, majority maneuvers, and persuasion-is a necessary evil to manage problems effectively. But if people consider politics only as attractive and enjoyable events and ignore the invisible parts, democracy will lose its essence (Suzuki 2000) .
Such a sense of crisis is shared by TV journalists, too. Misuzu Tamaru 8 and Tetsuya
Though there is no plan to cut off our program, Houdou Tokushu, we are not immune to -16 -ratings. The number of news programs is decreasing and I have not heard a plan to begin a new one. So we must continue our program. Early evening news programs seldom feature investigative reports. Most of their topics are food and health to earn ratings. Maybe we are putting ourselves in a nasty hole by competing with each other (Hoshi and Tamaru 2003, 17-18) .
There is 'the eternal dilemma' of the news program. What a journalist wants to show and what an audience wants to watch are not always consistent. If we concentrate only on the former, our program will not be able to survive. However, if we follow only the latter, we cannot maintain our motivation as journalists. It is really difficult to overcome this dilemma (Chikushi 2002, 213-214) .
"Entertainer-ized" Politicians
In spite of, or because of the era of infotainment, politicians appear on TV programs more frequently. Getting short comments from politicians in front of portable TV cameras has become common. Smart comments will be broadcast repeatedly, especially on wide shows. Otake names such politicians who often give these sound bites "entertainer-ized politicians." (Otake 2003) It might be natural for young politicians who grew up with television to accept telepolitics, but many older generation politicians acknowledge the influence of infotainment programs and attempt to use them (Hishiyama 11 1991; Suzuki 2000) . Figure 3 Queen to BGM and tore a paper on which was written "Teikou Seiryoku" [resistance of
vested interests]. In NNN News Plus on July 11, 2001 , he talked about his fashion sense and ate his favorite Chinese noodles surrounded by a female audience. His approval rate -19 - at the beginning was over 80% for his daring policies, as well as such skillful media strategy.
Such actions of Koizumi were based on his media strategy, and were not accidental. His secretary, Isao Iijima said, "TV news must cover all genres of reports such as politics, economy, social problem, and foreign affairs. As a result they usually air only one phrase of a speech. In front of TV cameras, politicians need to provide a sound-bite and a picture. 14 "
CHANGING POLITICS: ELECTIONS, POLICY MAKING, AND PARTIES
How do the changing media discussed above lead to changes in politics? According to Fujitake (2002, 188-189) :
There are two types of politicians who appear on TV. One is politicians who appear on TV because of their position, and the other is "frequenters" most of whom belong to the younger generations. The frequenters took an active role in the political process of political reform. They might not influence political change directly, but they created the -20 -mood that they could not win the election unless they somehow support political reform.
[…] One of the highly popular TV frequenters became Prime Minister. His name is Jun'ichiro Koizumi. I cannot imagine his prime ministership without the role of TV.
Fujitake notes that TV had two points of influence on actual political practices: the policy process of the political reforms and the changing power balance in the ruling party. To these I add the influence on each politician's reelection strategy, and in this section sketch the changing political practices in accordance with the changing political media.
Media Use in Reelection Efforts
First, let us observe the influence of TV on reelection. The TV industry seems to consider that politicians' frequent appearances have both positive and negative effects on the possibility of their election, even if they are not criticized on a program. While giving examples of politicians who might lose in the 1993 election without their appearance on TV, Tahara (1993) points out that many politicians who often appeared on TV unexpectedly were defeated in the election 15 . He claims that these politicians overestimated the effects of their publicity and failed to make efforts to mend fences. It is natural that the LDP supporters rate LDP politicians more highly than do non supporters, but regardless of party support, the more frequently an LDP representative appears in the mass media, the higher evaluations they tend to receive from their constituents (Figure 4 .1). DPJ politicians with frequent media exposure were more favorably perceived than were others, although the effect is not so drastic as the LDP effect (Figure 4 .2).
Next, I estimate logit regression models. The dependent variable is whether the politician concerned won the 2003 election in their district 20 . Key independent variables are the same as in previous analysis 21 . To control for other effects, I include dummy variables for a successful candidate in the same district in the last election, a candidate whose opponent is also an incumbent, and parties (LDP, DPJ, and Komeito) 22 . The number of terms is also included.
The estimates are shown in the Appendix. I simulate the probability of reelection for a first term LDP incumbent competing with a challenger without experience as a member With some exceptional cases as Tahata points out, ceteris paribus a politician who appears on infotainment TV programs as well as in sports newspapers has a fair chance of being elected, even if s/he is despised as an entertainer-ized politician. If this tendency progresses further, it might lead to the decline of traditional organizational mobilization in electoral campaigns (Taniguchi 2004 (Taniguchi , 2005 .
Another Diet?
Let us turn to how the influence of TV appearances, including on infotainment programs, Such television use for diplomacy is not restricted to the case of North Korea. Tsujimoto (SDP) also says:
"By giving a true voice to Afghanistan on the wide shows watched by women, I tried to form public opinion against the war."
Today, politicians make use of television to influence the foreign policy process, even if it is remote from people's daily lives. Especially for the young or opposition party members of the Diet, whose opinions are seldom taken up either in the party because of the seniority system, or in the Diet which is dominated by the ruling majority, exposure on TV, including infotainment, is their best chance to express their opinions effectively. Sen.
Yamamoto appears on TV frequently, clearly explains:
The Sunday Project is the place to argue the portion which cannot be covered in the Diet, to send our message, and to have our party evaluated by audiences. In the world of 
The result of the general election on September 11, 2005 will be remembered as a typical example of a prime minister changing policy through the use of the mass media. After 
Transformation of Party Organization
In addition, the changes in the mass media led to a transformation in party organization.
Newspaper correspondents are getting confused about young politicians' frequent exposure on TV programs. Youichi Serikawa 32 , Director of Politics Section at the Nihon Keizai Shimbun, and Hiroshi Hoshi 33 , a political columnist at the Asahi Shimbun, comment:
Serikawa: "The way of politics used to be negotiation among the bosses. For a newspaper correspondent the only thing to do was close reporting of these bosses. But today, the rank-and-file play a part in the decision making process. One way to do so is through TV. We are at a loss as to how to cover the rank-and-file."
Hoshi: "In political coverage, newspapers, news agencies, and NHK were the first-stringers. But in featuring Makiko Tanaka, the second-stringers like weekly magazines and wide shows covered her first and the first-stringers followed. This feature also applies to Yasuo Tanaka 34 , Governor of Nagano Prefecture. The relationship between the mass media and politicians is changing."
Once, for politicians, association with the mass media was a means of information exchange (not just imparting information) with the ban-kisya [correspondents who deal with certain politicians or organizations] of national newspapers and correspondents of local newspapers (Feldman 1993) . But today, "the survival of a politician depends on his performance on TV. 35 " This does not just apply to individual politicians, but to party organizations, too.
"Since s/he has a lot of opportunities to appear on talk shows, the most important qualities for a secretary general of a party are not administrative skills as it used to be, and to respond to criticism of the opposition parties has been increasing, being telegenic is one of the requirements for becoming a party executive. 
DISCUSSION
In this paper I examined the changes in political reportage and practical politics. The increase in TV news after the 1980s does not mean an increase in straight news occurred.
News programs adopted the techniques of the wide shows, while soft news programs frequently began taking up political issues. As a whole, political reports are "infortain-izing".
The increase in political information circulated by the mass media entails a greater exposure of politicians on TV, including on infotainment programs. They want to appear on TV since it may benefit their election prospects and influence the policy process by rousing public support. Party organization is also changing in the sense that being telegenic has become one of the requirements of being a party executive.
What will occur next in practical politics if the infotain-ization of political reports continues? With the spread of television, Mander (1977) points out that social movements have radicalized. To attract attention from TV, social movements prefer marches to press conferences, demonstrations to marches, sit-ins to demonstrations, and violence to sit-ins.
In other words, TV covered more radical movements to obtain better ratings. For the same reason, politicians may adopt a strategy in which they neglect persuasion on policy issues, instead they radicalize superficial political confrontation such as negative ads and personal attacks in front of TV cameras (Cappella and Jamieson 1997) .
Political scientists have conducted studies about the influence that the mass media has on people's political awareness or behavior. Research on the direct influence of the mass media on political practice is quite limited, such as research on the third person effect (e.g. Yasuno 1996) . This is also the case in the infotain-ization of political reports (Taniguchi 2002; Baum 2004 ). Now we need to consider the direct correlation between the mass media and the polity or the separation of power between politics and the mass media, the 'fourth estate' in our democracy. 
